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From the Desk of Editor-in-Chief

The study of entrepreneurship has a history in itself embedded within organization. It
suggests a series of causally connected events which forced processes and organizational
members to create, innovate, co-create and/or reinvent products or services as solutions for
survival in its environment. The genesis of the concept entrepreneurship is an unfortunate
mixture to balance between business challenges and market opportunities. Establishing an
intellectual chain between Aristotle, Max Webber to Joseph Schumpeter is much more a
difficult job. However, with great optimism one can connect entrepreneurship is all about
substantive idea generation and economic opportunity.

In developing countries, the benefit of innovation by entrepreneurs depends on the
characteristics of the system of innovation within which they are embedded, access to
resources, availability of new technologies, entrepreneurial ecosystem and commercializing
new knowledge. Third world nations have realized that entrepreneurship and entrepreneurs
can significantly contribute to economic development by facilitating resources from less to
more productive uses by performing efficient cost-discovery, generating employment
opportunities and supporting structural change in nation building.

This journal tries to capture some pattern of salience among major components- Public
policy/Government policy decisions to boost SME’s/MSME’s, Fundraising/Crowdfunding,
Mentoring through Incubators/Accelerators, Role of Angel investors/Venture capitalists,
educational institutions and frameworks to promote entrepreneurship. In addition the
entrepreneurial outcomes are purely dependent at the individual level and organizational
levels resulting from using entrepreneurial behavior as the foundation for implementing any
business strategy.

To conclude, the focus of the researchers must be to reconnoiter more avenues to fill the gaps
in the existing literature in entrepreneurship and create a platform for exploring better
business opportunities. Let us promote grand ideas!!!

Prof. (Dr.) Balvinder Shukla

Professor of Entrepreneurship and Leadership
Vice-Chancellor, Amity University

Uttar Pradesh



From the Desk of Editor-in-Chief

India is today ranked the 3rd in the world when it comes to the number of start-ups, just
behind the United Kingdom and United States.

Startup India is a Flagship initiative of the Govt of India. The intention of the plan is to be
applauded, and there is much in it that is praiseworthy. The thinking behind this push is
eminently admirable — especially in as much as it hopefully reflects a vision of state action
that relies on removing regulatory obstacles, reducing its own role and on providing instead
an enabling environment.

Given the eight of the world’s 140 unicorn start-ups valued at $1 billion or more are located
in India, it is not surprising the start-up ecosystem is maturing as fast as it is. From a handful
just a few years ago, India had over 1,200 start-ups in 2018 alone, taking the total up to 7,200
according to Nasscom.

Start-ups will have to show that their innovation has “significantly improved” existing
processes. Start-ups and business education are complementary to each other. Since 1881,
when Mr. Joseph Wharton founded the first business school of the US, entrepreneurship has
taken a paradigm shift. From seeking employment to becoming an employer is a noteworthy
change in trend.

Amity Journal of Entrepreneurship and Leadership (AJEL) is a step forward to spread
awareness among masses.

Happy reading!

Prof. (Dr.) Sanjeev Bansal

Dean Faculty of Management Studies &
Director, Amity Business School,
Amity University, Uttar Pradesh
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Financing Entrepreneurship: A Comprehensive Review of
Funding Methods and Strategies.

Ms. Muskaan Mittal, Lovely Professional University

ABSTRACT

This research paper investigates the various methods entrepreneurs use to finance their

ventures, such as bootstrapping, angel investing, venture capital, and crowdfunding. The
paper analyzes the benefits and drawbacks of each financing method and looks at trends and

best practices in financing entrepreneurship. The research findings suggest that entrepreneurs
should consider multiple sources of financing and tailor their funding strategies to their

specific business needs and goals.

Keywords: Entrepreneurship, startups, finance, investment

INTRODUCTION

Entrepreneurship is a critical driver of
economic growth, job creation, and
innovation. However, starting and growing
a business requires substantial financial
resources, which can be a significant
challenge for many entrepreneurs. To
overcome this challenge, entrepreneurs
need to explore various financing options
and develop effective funding strategies.
This research paper aims to provide an in-
depth analysis of different methods
entrepreneurs use to finance their ventures.

OBJECTIVES

The objective of this study is to provide a
comprehensive review of the various
methods of financing entrepreneurship,
including bootstrapping, angel investing,
venture capital, and crowdfunding. The
study aims to examine the benefits and
drawbacks of each financing method and
explore how entrepreneurs can effectively

utilize a combination of funding sources to
start and grow successful businesses.
Additionally, the study seeks to identify
the key  factors that influence
entrepreneurs' decisions to pursue different
funding options and provide insights into
the current state of research on
entrepreneurial finance.

Research Methodology

The methodology for this research on
financing entrepreneurship involves a
comprehensive  literature  review  of
academic articles, books, and other
relevant sources related to the topic. The
literature review will be conducted using a
systematic approach to identify and
analyze the most relevant and recent
studies in the field of entrepreneurial
finance.

Research Design

This research will use a descriptive
research design to examine the various
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methods of financing entrepreneurship and
explore the benefits and drawbacks of each
method. A systematic review approach
will be used to identify and analyze the
most relevant and recent studies on
entrepreneurial finance. The research will
focus on the key themes and factors that
influence entrepreneurs' decisions to
pursue different funding options.

Data Collection

The data for this research will be collected
from academic articles, books, and other
relevant sources related to financing
entrepreneurship. The literature review
will be conducted using various online
databases such as Google Scholar,
ProQuest, and EBSCOhost. The search
criteria will include keywords such as

"entrepreneurial  finance,"  "financing

entrepreneurship,” "bootstrapping,”" "angel
investing,"  "venture  capital," and
"crowdfunding."

Literature Review

Bootstrapping

Bootstrapping is a common financing
method used by entrepreneurs to fund their
ventures with limited resources (Robb,
2017). This approach involves using
personal savings, credit cards, and revenue
generated by the business to cover
expenses. Bootstrapping can be an
effective way to retain control over the
business and minimize debt and equity
obligations. However, bootstrapping may
limit the scale and speed of growth and

require entrepreneurs to sacrifice personal
resources (Vijayakumar et al., 2020).

However, bootstrapping has its limitations.
It can be challenging to fund substantial
growth without external financing, and
entrepreneurs may need to sacrifice
personal finances and lifestyle to finance
their businesses. Bootstrapping can also
limit the speed at which the business can
grow, as the entrepreneur may need to
focus on generating revenue rather than
investing in growth opportunities.

Angel Investing

Angel investing is another popular
financing method used by entrepreneurs to
raise capital. Angel investors are typically
wealthy individuals who invest their own
funds in early-stage companies in
exchange for equity (Chen & Chen, 2020).
Angel investors often provide more than
just funding and can offer valuable advice
and connections to help entrepreneurs
grow their businesses. However, angel
investing can be a challenging and time-
consuming process, and
entrepreneurs may have to give up a
significant percentage of equity (Wang &
Brown, 2019).

However, angel investing also has its
limitations. Angel investors may expect a
high return on investment and may be
more involved in the decision-making
process than other investors. Angel
investors may also have different goals and
priorities than the entrepreneur, which can
lead to conflicts in the long term.
Venture Capital
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Venture capital (VC) is a form of equity
financing in which investors provide funds
to early-stage or high-growth companies in
exchange for ownership shares (Kaplan &
Stromberg, 2019). VC funding can provide
a significant amount of capital and help
entrepreneurs  scale their  businesses
rapidly. However, VC funding often
requires a significant amount of equity and
control over the business, and
entrepreneurs may face pressure to achieve
quick growth and profitability
(Vijayakumar et al., 2020).

However, venture capital also has its
limitations. Venture capitalists may expect
a high return on investment and may have
a short-term focus on exiting the
investment. Venture capitalists may also be
highly involved in the decision-making
process and may require significant control
over the company.

Crowdfunding

Crowdfunding is a relatively new
financing method that has gained
popularity in recent years. Crowdfunding
involves raising funds from a large number
of individuals through online platforms
(Ordanini et al., 2011). Crowdfunding can
be an effective way to test market demand,
raise capital, and build a loyal customer
base. However, crowdfunding may not be
suitable for all types of businesses, and
entrepreneurs may need to invest
significant time and resources to create
effective crowdfunding campaigns (Wang
& Brown, 2019).

However, crowdfunding also has its
limitations. Crowdfunding can be highly
competitive, and many campaigns fail to
meet their funding goals. Crowdfunding
can also be time-consuming, as
entrepreneurs may need to invest
significant resources in creating and
promoting their campaigns. Crowdfunding
can also lead to the dilution of equity and
control, as many small investors may own
a portion of the company.

Findings

1. Bootstrapping is a common
financing  method used by
entrepreneurs to fund their ventures
with limited resources.

2. Angel investing is a popular
financing  method used by
entrepreneurs to raise capital in
exchange for equity and valuable
advice and connections.

3. Venture capital funding provides a
significant amount of capital to
entrepreneurs and helps them scale
their businesses rapidly.

4. Crowdfunding is a relatively new
financing method that has gained
popularity in recent years and can
be an effective way to test market
demand and raise capital.

5. Each financing method has its
benefits and drawbacks, and
entrepreneurs  must  carefully
evaluate their options and develop
a funding strategy that aligns with
their business goals and needs.

6. Future research can explore how
entrepreneurs  can  effectively
combine different financing
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methods to achieve their objectives
and identify new funding sources
and strategies that can support
entrepreneurial ventures.

Conclusion

financing entrepreneurship is a critical
component of starting and growing a
successful business. There are various
methods that entrepreneurs can use to
finance  their including
bootstrapping, angel investing, venture
capital, and crowdfunding. Each financing
method has its benefits and drawbacks,
and entrepreneurs must carefully consider

ventures,

their options and develop a funding
strategy that aligns with their business
goals and needs.

While each financing method has its
limitations, entrepreneurs can overcome
these challenges by utilizing a combination
of funding sources. For example,
entrepreneurs may bootstrap their business
in the early stages and later seek out
venture capital or angel investors to fuel
growth. Alternatively, entrepreneurs may
use crowdfunding to test market demand
and raise initial capital, and then seek out
venture capital or angel investors for
additional funding. Ultimately, the key to
successful financing entrepreneurship is
developing a funding strategy that is
tailored to the entrepreneur's unique
business needs and goals. By carefully
evaluating the available funding options
and considering the benefits and
drawbacks of each, entrepreneurs can
increase their chances of securing the
resources they need to start and grow a
successful business.
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The Role of Social Media in Entrepreneurship
Mr. Gagandeep Kumar, MDI Gurgaon

ABSTRACT

Social media has become a significant aspect of modern-day communication and business,
revolutionizing entrepreneurship in several ways. The purpose of this paper is to explore the
role of social media in entrepreneurship and its impact on business success. Despite the
numerous benefits, social media use in entrepreneurship is not without challenges. These
include the need for a well-planned social media strategy, online reputation management, and
keeping up with constantly evolving social media trends.

The findings of this paper demonstrate that social media has become a crucial tool for
entrepreneurs, enabling them to achieve success by connecting with customers, building their
brand, and expanding their business reach. Consequently, entrepreneurs must develop a
strategic approach to social media use to take full advantage of its benefits while mitigating
potential risks.

Keywords: Entrepreneurship, Social Media, communication, brand image

Introduction

In recent years, social media has rapidly
transformed the way people interact,
communicate, and conduct business.
Social media platforms, such as Facebook,
Twitter, LinkedIn, and Instagram, have
become integral parts of daily life, with
billions of users worldwide. In this
context, social media has emerged as a
crucial tool for entrepreneurs to connect
with customers, promote their products
and services, and build their brand.

The use of social media in
entrepreneurship has grown significantly,
particularly for small and medium-sized
enterprises (SMEs), who often have
limited marketing budgets. Social media
platforms offer several advantages,

including increased visibility, access to a
wider audience, real-time customer
engagement, and cost-effective marketing
opportunities. Moreover, social media
enables entrepreneurs to build
relationships with customers, foster brand
loyalty, and gather feedback and insights
to improve their offerings.

However, despite the numerous benefits,
social media use in entrepreneurship also
poses challenges. Entrepreneurs must
develop a comprehensive social media
strategy to ensure effective use and
manage their online reputation.
Additionally, social media trends and
technologies evolve rapidly, requiring
entrepreneurs to stay up-to-date to remain
competitive.
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Therefore, the purpose of this paper is to
examine the role of social media in
entrepreneurship, the  benefits and
challenges it presents, and its impact on
business success. The paper provides a
comprehensive literature review on the
topic, highlighting key findings and
implications  for  entrepreneurs. By
understanding the role of social media in
entrepreneurship,
develop effective strategies to leverage its
benefits and achieve success in their
ventures.

entrepreneurs can

Objective Of Study

The objective of this study is to explore
the role of social media in
entrepreneurship and its impact on
business success. Specifically, this paper
aims to:

1. Identify the advantages and
benefits of using social media for
entrepreneurs, including increased
visibility, wider audience reach,
real-time customer engagement,
brand building, and customer
relationship management.

2. Examine the challenges associated
with  social media use in
entrepreneurship, such as the need
for a comprehensive social media
strategy and online reputation
management.

3. Analyze the impact of social media
on business success, including its
influence on customer engagement,
brand awareness, and profitability.

4. Provide recommendations for
entrepreneurs on how to effectively

use social media to achieve
business success.

5. Contribute to the existing literature
on social media and
entrepreneurship by providing a
comprehensive review of the topic
and highlighting key implications
for entrepreneurs.

Research Methadology

This study will employ a qualitative
research approach using a literature review
as the primary data source. The literature
review will be conducted through a
comprehensive  search of academic
databases, such as Google Scholar,
JSTOR, and Emerald Insight, using
keywords such as ‘"social media,"
"entrepreneurship,"  "small  business,"
"startups," "branding," "marketing," and
"customer engagement."

Research Design

The research design for this study will
consist of a literature review approach.
The study will focus on examining the role
of social media in entrepreneurship and its
impact on business success.

Data Collection

The literature review will be conducted
using a systematic approach, following the
Preferred Reporting Items for Systematic
Reviews and Meta-Analyses (PRISMA)
guidelines. The search process will be
documented, and the inclusion and
exclusion criteria will be clearly defined to
ensure consistency and rigor in the study.
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The extracted data will be analyzed using
thematic analysis to identify patterns and
trends across the literature.

Literature Review

Social Media and Branding:

Social media platforms offer entrepreneurs
an opportunity to build and strengthen
their brand identity. A study by Tuten and
Solomon (2017) found that social media
enables entrepreneurs to develop a unique
and authentic brand identity that resonates
with their target audience. The study also
highlighted the importance of consistent
branding across different social media
channels.

Social Media and Marketing:

Social media platforms have transformed
the way entreprencurs market their
businesses. A study by Kim and Ko (2012)
found that social media marketing is an
effective and cost-efficient way for
entrepreneurs to reach their target
audience. The study also highlighted the
importance of using engaging content and
interactive features to increase customer
engagement.

Social Media and Customer
Engagement:
Social media platforms enable

entrepreneurs to engage with customers in
real-time, creating opportunities for
dialogue and feedback. A study by
Mangold and Faulds (2009) found that
social media engagement leads to higher
levels of customer loyalty and satisfaction.
The study also highlighted the importance
of responding to customer inquiries and
complaints promptly.

Social Media and Business Success:
Social media platforms have been shown
to have a positive impact on business
success. A study by Muntinga et al. (2011)
found that social media marketing leads to
increased brand awareness, customer
engagement, and ultimately, higher sales.
The study also highlighted the importance
of integrating social media into the overall
marketing strategy.

Challenges of Social Media for
Entrepreneurship:

While social media has many benefits for
entrepreneurs, it also presents some
challenges. One of the main challenges is
the need to constantly produce high-
quality content to keep audiences engaged
(Holliman & Rowley, 2014). Another
challenge is managing and responding to
negative feedback and reviews on social
media (Godes & Mayzlin, 2009). In
addition, social media can be time-
consuming and require  significant
resources to manage effectively (Wirtz &
Chew, 2002).

Social Media and Entrepreneurial
Success:

Social media has been linked to
entrepreneurial  success, with many
entrepreneurs attributing their success to
their use of social media. As per Lin and
Lu (2011), social media has enabled
entrepreneurs to access resources, connect
with mentors, and build networks that can
support their business growth. Social
media has also been shown to improve the
visibility and credibility of businesses,
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leading to increased sales and revenue
(Hajli, 2014).

Findings

1. Social media plays a crucial role in
building and strengthening brand
identity for entrepreneurs.

2. Social media marketing is an
effective and cost-efficient way for
entrepreneurs to reach their target
audience.

3. Customer engagement through
social media leads to higher levels
of  customer loyalty and
satisfaction.

4. Social media marketing leads to
increased brand
customer engagement, and
ultimately, higher sales.

awareness,

5. Entrepreneurs need to develop a
strategic approach to social media
marketing and prioritize customer
engagement to reap the full
benefits of social media.

Conclusion

Social media has become an important tool
for entrepreneurs to promote their brands,
engage with customers, and build their
businesses. It offers numerous benefits,
including increased brand recognition,
customer engagement, and revenue.
However, it also presents challenges, such
as the need to produce high-quality content
and manage negative feedback. Overall,
social media has the potential to be a

powerful tool for entrepreneurs, and its
effective  use can  contribute to

entrepreneurial success.
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The impact of culture on leadership and entrepreneurship in

emerging markets
Mr. Bhanu Sharma, Chitkara University

ABSTRACT

This research paper examines the impact of culture on leadership and entrepreneurship in
emerging markets. Emerging markets are characterized by rapid growth, increasing
globalization, and cultural diversity. Therefore, it is important to understand the role of
culture in shaping leadership and entrepreneurship in these markets. Using a qualitative
research approach, this paper reviews and synthesizes existing literature on culture,
leadership, and entrepreneurship in emerging markets. The findings of this study suggest that
culture significantly influences leadership styles and entrepreneurial behavior in emerging
markets. Specifically, collectivist cultures tend to value team-based leadership styles and
emphasize collaboration and consensus-building, whereas individualistic cultures favor more
directive and autonomous leadership styles. Additionally, cultural values such as risk-taking
propensity, entrepreneurial orientation, and social capital have been found to influence
entrepreneurial activity and success in emerging markets. The paper concludes by
highlighting the implications of these findings for managers and entrepreneurs operating in

emerging markets and suggests future research directions in this field.

Keywords: culture, leadership, entrepreneurship, emerging markets, collectivism,
individualism, team-based leadership

Introduction context of emerging markets is
characterized by diversity, rapid change,

The increasing importance of emerging and increasing globalization, which

markets in the global economy has led to present unique challenges and

growing interest in understanding the opportunities for leaders and

factors that influence leadership and entrepreneurs.

entrepreneurship in these markets. Culture

is one of the most significant factors that This research paper aims to examine the

shape leadership styles and entrepreneurial impact of culture on leadership and

behavior in emerging markets. The cultural entrepreneurship in  emerging markets.

Specifically, the paper will review and
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synthesize existing literature on the
relationship between culture, leadership,
and entrepreneurship in these markets. The
paper will also explore how cultural
factors influence leadership styles and
entrepreneurial behavior in emerging
markets.

The importance of understanding the
impact of culture on leadership and
entrepreneurship in emerging markets
cannot be overstated. Cultural differences
can lead to misunderstandings,
miscommunication, and conflicts, which
can undermine the effectiveness of
leadership and entrepreneurship in these
markets. Moreover, cultural factors can
affect the attitudes, behaviors, and
expectations of employees, customers, and
stakeholders in emerging markets.

The paper is organized as follows. First,
we will provide a brief overview of the
concept of culture and its relevance to
leadership and entrepreneurship. Then, we
will review the literature on culture,
leadership, and entrepreneurship in
emerging markets, highlighting the key
findings and research gaps. Finally, we
will discuss the implications of these
findings for managers and entrepreneurs
operating in emerging markets and suggest
future research directions.

Objective Of Study

The main objectives of this research paper
on the impact of culture on leadership and
entrepreneurship in emerging markets are
as follows:
1. To explore the relationship
between culture, leadership, and

entrepreneurship  in  emerging
markets.

2. To identify the cultural factors that
influence leadership styles and
entrepreneurial behavior in
emerging markets.

3. To examine how  cultural
differences affect the attitudes,
behaviors, and expectations of
employees, customers, and
stakeholders in emerging markets.

4. To highlight the implications of
these findings for managers and
entrepreneurs
emerging markets.

5. To suggest future
directions in this field.

operating in

research

By achieving these objectives, this
research paper will contribute to a better
understanding of the role of culture in
shaping leadership and entrepreneurship in
emerging markets, and provide insights
into how managers and entrepreneurs can
effectively navigate cultural differences in
these markets.

Research Methadology

This research paper on the impact of
culture on leadership and entrepreneurship
in emerging markets will use a qualitative
research  approach to review and
synthesize existing literature in this field.
The literature review will involve a
systematic search of relevant academic
databases such as Google Scholar, JSTOR,
and Emerald Insight. The search will be
conducted wusing a combination of
keywords such as "culture", "leadership",

"entrepreneurship”, "emerging markets",
"collectivism", "individualism",
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"team-based leadership", "directive
leadership",  "risk-taking  propensity",
"entrepreneurial ~ orientation",  "social
capital", "collaboration",

"consensus-building", "globalization", and
others. The inclusion and exclusion criteria
for selecting the studies will be based on
relevance, credibility, and the research
questions of this paper.

The studies selected for review will be
critically analyzed and synthesized to
identify the key themes, trends, and
findings related to the impact of culture on
leadership and  entrepreneurship in
emerging markets. The data will be
organized and presented in a narrative
format, supported by tables, figures, and
other visual aids.

Limitations of this research paper include
the reliance on secondary sources and the
potential for researcher bias in the
selection and interpretation of studies. To
mitigate these limitations, we will ensure
the rigor and transparency of our research
process, including clear documentation of
the search criteria and analysis process.

Overall, the qualitative research approach
adopted in this study will provide a
comprehensive and nuanced understanding
of the impact of culture on leadership and
entrepreneurship in emerging markets.

Literature Review

Several studies have explored the
relationship between national culture and
entrepreneurship in emerging markets. For
instance, Yeoh and Lim (2019) conducted
a comparative study of ASEAN countries

and found that national culture has a
significant impact on entrepreneurship.

Krambia-Kapardis and Vrontis (2018)
focused on the case of Cyprus and found
that collectivist cultures tend to exhibit a
more transformational leadership style,
which can be beneficial for entrepreneurial
ventures. In addition, Taras, Steel, and
Kirkman (2012) conducted a meta-analysis
of Hofstede's cultural dimensions and
found that they are still relevant in
predicting business outcomes. Other
studies have explored the impact of
cultural values on entrepreneurship and
leadership.

For example, Tan and Liu (2016) found
that individualism-collectivism and power
distance have a significant impact on
organizational culture and entrepreneurial
orientation in China. Zahra and George
(2002)  developed the concept of
absorptive capacity, which refers to a
firm's ability to assimilate and utilize
external knowledge, and found that it is
influenced by cultural factors.
Furthermore, Li, Li, and Li (2018) found
that individualism-collectivism has a
significant impact on organizational
creativity in China.

Finally, Saad, Ahmad, and Aziz (2020)
conducted a review of the literature on the
impact of culture on leadership styles and
found that cultural values such as power
distance, collectivism, and uncertainty
avoidance can shape leadership behavior.
These studies highlight the importance of
considering cultural factors when studying
entrepreneurship  and
emerging markets.

leadership  in
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Moreover, some studies have explored the
impact of cultural values on the success of
entrepreneurial ventures. For example, Jia,
Wang, and Yang (2018) conducted a study
on Chinese firms and found that guanxi,
which refers to personal connections and
relationships, plays an important role in
the success of entrepreneurial ventures in
China. Similarly, Ibrahim and Alshamsi
(2019) conducted a study on the United
Arab Emirates and found that wasta, which
refers to the use of personal connections
and networks, can facilitate entrepreneurial
success in the country. In addition, some
studies have explored the relationship
between cultural values and
entrepreneurial intention.

For example, Al Aali and Tee (2019)
conducted a study on Bahraini students
and found that cultural values such as
collectivism, uncertainty avoidance, and
masculinity/femininity have a significant
impact on entrepreneurial intention.
Similarly, Wijaya, Vitasari, and Santosa
(2018) conducted a study on Indonesian
students and found that cultural values
such as collectivism and uncertainty
avoidance have a significant impact on
entrepreneurial intention. These studies
highlight  the
between culture, entrepreneurship, and
leadership in emerging markets and the
need for further research in this area.

complex  relationship

Findings

The findings of the literature review
suggest that national culture and cultural
values have a significant impact on
entrepreneurship and  leadership in
emerging markets. Specifically,

collectivism,  power  distance, and
uncertainty avoidance have been found to
be negatively related to entrepreneurial
orientation, while masculinity has been
found to be positively related to it. In
addition, national culture has been found
to influence leadership styles, with
collectivist cultures exhibiting a more
transformational leadership style. The
concept of absorptive capacity has also
been found to be influenced by cultural
factors, which can impact a firm's ability
to assimilate and utilize external
knowledge. Moreover, personal
connections and networks, such as guanxi
and wasta, have been found to play an
important role in the success of
entrepreneurial ventures in China and the
United Arab Emirates, respectively.
Cultural values have also been found to
have a  significant  impact  on
entrepreneurial intention, with
collectivism, uncertainty avoidance, and
masculinity/femininity being the most
commonly studied values. These findings
highlight the importance of considering
cultural factors when studying
entrepreneurship  and  leadership in
emerging markets, as well as the need for
further research in this area.

Conclusion

In conclusion, this research paper has
explored the impact of culture on
leadership and  entrepreneurship in
emerging markets. The literature review
has shown that national culture and
cultural values have a significant impact
on entrepreneurial orientation, leadership
styles, absorptive capacity, and
entrepreneurial success. The findings also
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suggest that personal connections and networks can play an important role in the success of
entrepreneurial ventures. Moreover, cultural values have been found to be a significant factor in
shaping entrepreneurial intention. These findings underscore the importance of understanding
cultural factors when studying entrepreneurship and leadership in emerging markets. As
emerging markets become increasingly important in the global economy, it is critical to
understand how culture can impact entrepreneurial ventures and leadership styles in these
regions. Future research should continue to explore the complex relationship between culture,
entrepreneurship, and leadership in emerging markets, as well as the mechanisms through
which cultural factors can influence business outcomes. This research has important implications
for entrepreneurs, managers, and policymakers who are interested in fostering
entrepreneurship and innovation in emerging markets.

Volume 2; Special Issue, January-December 2020



Amity Journal of Entrepreneurship and Leadership (AJEL)

Bibliography

1. Yeoh, P. L., & Lim, K. Y. (2019).
The impact of national culture on entrepreneurship: A comparative study of ASEAN
countries. Journal of Global Entrepreneurship Research, 9(1), 1-21. doi:
10.1186/s40497-019-0156-8

2. Krambia-Kapardis, M., & Vrontis,
D. (2018). Entrepreneurial leadership in collectivist cultures: The case of Cyprus.
Journal of Business Research, 89, 215-224. doi: 10.1016/j.jbusres.2018.02.016

3. Taras, V., Steel, P., & Kirkman, B.
L. (2012). Improving national cultural indices using a longitudinal meta-analysis of
Hofstede's dimensions. Journal of World Business, 47(3), 329-341. doi:
10.1016/j.jwb.2011.06.007

4. Tan, J, & Liu, Y. (2016).
Entrepreneurial orientation, organizational culture, and institutional forces in
China. Journal of Business Research, 69(12), 5967-5975.  doi:
10.1016/.jbusres.2016.05.020

5. Zahra, S. A., & George, G. (2002). Absorptive capacity: A review, reconceptualization,
and extension.Academy of Management Review, 27(2), 185-203. doi:
10.5465/amr.2002.6587995

Volume 2; Special Issue, January-December 2020



Amity Journal of Entrepreneurship and Leadership (AJEL)

Women entrepreneurship in Assam an overview of opportunities

and challenges for empowering women

Dr. Anshu Yadav, Assistant Professor, ABS, Amity University Uttar Pradesh

ABSTRACT

Women in Indo Asian culture are backbone of family system but have low ability to influence
as they were not given the lead role of bread earner. With changing times, they stared
working but their participation in entrepreneurial roles is still very low. The present research
focuses on the role of women in the economic development of the country specifically assam
region. Women employment in Assam is not at par with other states in the near vicinity and
the reasons are not known thus this paper aims to study the challenges faced by women
entrepreneur specifically in the Assam region of India and classified them further in
psychological, social, technological and economic aspects. These challenges are based in-
depth discussion interview of twenty women entrepreneurs of Assam who themselves had to
face the issue. The study further throughs light on various prospective areas for women
entrepreneurial ventures understanding the unique advantage of the region and finds a way to
empower them through entrepreneurship. Women empowerment is not possible without
government support thus initiatives and schemes of available for women are also discussed in

the paper so that women can overcome challenges and improve socio economic order.

Keywords: Women Empowerment, Challenges for Women Entrepreneur, Women
Entrepreneurship, Women in Assam, Opportunity for Women Entrepreneur
INTRODUCTION

performance having personal

responsibility for accomplishment. In the

The verb empower means to best of power
so empowerment of women implies
creating conditions for enabling the

woman to be motivated for task

present work on empowerment through
entrepreneurship, empowerment of women
includes ease of access to resources,

availability of markets, active decision
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making, control and ownership of the
enterprise. These factors work as the basis
for  empowering  women  through
entrepreneurship. The spirit of self-
development and empowerment of women
sprawls in the self-concept, self-identity,
self- respect and self-evaluation of women
(Saikia, 2020). For empowering women,
the first step is to access the strength,
weaknesses, opportunities and threats in
the environment and afterward through
self-development they need to move
forward to unfold their own potential for
achieving their goals (Busch and Valentine
2000). In our country the women
empowerment through enterprise
development has become an indispensable
part of our overall developmental efforts
because of three main advantages namely;

economic growth, women development

and social stability.

Nowadays enormous number of Indian
women are gradually emerging out of a
system that was exploitive and oppressive
where they were shackled for centuries.
The absence of freedom to speak, work
and taking part even in domestic decisions
had made them limited to homes. The
economic developmental needs of the
family are increasing on an everyday basis

which in turn is compelling the women to

taking up gainful employment outside their
home. Women empowerment through
entrepreneurship is a must for modern
development economy (Mokta, 2014).
Developed countries exhibit almost equal
work participation in their economy both
by men and to women. The United State
claims that women own 50% of their
business whereas in India the percentage
of women hardly figures at around 10% of
the total entrepreneurship. In India women
entrepreneurship started during the early
70s only and efforts are made to develop

entrepreneurship among women.

In the decade beginning the year 1970
marked as the international Women’s Year,
numerous efforts for promoting self-
employment among women were center of
attention from the government and private
agencies (Verick, 2014). Government of
India made new industrial policy
emphasizing on the grave need for
providing special entrepreneurial trainings
for women to empower them to start their
own business ventures (Agarwal and
Lenka 2018). The 1991 census revealed
that women were 6.7% of the total self-
employed people in India and most of

them were working in unorganised sectors.

It is a two-way exchange process women

participation in the small scale industrial
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(SSI) empowers them and on other hand
success of small-scale enterprises mainly
depends on empowering women and their
participation in entrepreneurial efforts
(Irniraya, 1999). The second all India
Census of SSI unit 1990 revealed that
7.7% SSI units in India were managed and
controlled by women entrepreneurs,
presently out of all India SSI’s 10.11% are
women led enterprises and the total
number of women enterprises in SSI
Sector is around 10,63,721. Looking at the
state wise data in few states women have
more than 20% share in the employment
these are Goa, Karnataka, Kerala,
Pondicherry, Lakshadweep, Mizoram,
Orissa and Tamil Nadu. As per the census
of SSI India, female employment is 6.08%
in the total employment of the state of
Assam, which is the matter of concern.
Limited amount of literature is available to
through light on this issue that what are the
concerns and challenges of women in
Assam which is a hindering them from
starting up their entrepreneurial journey.
The present research focuses on the thrust
areas and challenges of women
entrepreneurs specifically in the state of
Assam, and find the potentials for women

empowerment through entrepreneurship.

OBJECTIVES

The objective of the present research work

is:

1. To study the role of women
entrepreneurship in the economy of
the country and a gainful path in
Assam.

2. To Study the various challenges
faced by women entrepreneurs in
Assam.

3. To study the various prospects in
Assam where women
entrepreneurship can be focused.

4. To provide an overview on the

schemes and institutional support

for women empowerment.

HRM professionals are ahead of the
change in culture trend with their
innovative and exciting HRM practices.
The paper focuses on issues of the making
practices in India as well as the various
sectors covered across the globe, as well as
positive responses and some critiques. The
study also focuses on the obstacles that the
plan and the movement will have to
overcome. The study concluded that the
campaign's ability to attract foreign
investment and  help  boost the
manufacturing sector of India is timed to

perfection.
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The study discusses the Make in India
scheme, its potential, obstacles as well as
the changes that are needed. It also
provides examples of the different
investors that have invested to date. The
study concluded that the Make in India
campaign surely creates. The study
examines modifications in FDI rate
following the launch the campaign Make
in India by Modi and the growth due to an
increase in due to the increase in the. The
study revealed that there is a strong
correlation between industrial output and
inflows of FDI. The study also showed
that the impact of FDI in economic growth
can range from increased productivity to

more technology transfer.

RESEARCH METHODOLOGY

The present research aims to explore the
role of women entrepreneurship in women
empowerment and also studies the
challenges and prospects of
entrepreneurship in Assam region of India.
This is an exploratory study based on the
data collected through secondary sources
such as journal, newspapers, magazines
and data published by Ministry of micro
medium and small enterprises, ministry of
labour and employment etc. Also, personal
interactions ~ with  twenty

women

entrepreneurs in Assam from various

different industries were interviewed to
gather insight on challenges faced by them
as the first-hand information is best for

understanding individual concerns.

Economic Development and role

of Women Entrepreneurship

Practically speaking, financial, physical
and infrastructural facilities are the crucial
aspects in the process of economic growth
of any country. Post-Independence India
realized that the key to enhance the
economy and accelerate growth is
entrepreneurship. Though the concept of
entrepreneurship is not gender centric, it
was never only for men alone still the
entry of women in entrepreneurial venture
is relatively recent phenomenon. In the
developing economies like Asia, Africa
and Latin America, women represent a
major labour force yet in Asia women are
not brought under the fold of mainstream
of development (Storey, 2004). All over
the world efforts have been made by
various government and non-government
agencies to promote women
entrepreneurship. The United Nations
conference held in Kenya in 1985 on “The
Status of Women”, highlighted that the

society and economic requires equal

participation of all sections of the
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population  including women  and
opportunities for full development of the

potentiality of women.

In the global labour force women’s
participation is 26.5 percentage whereas
they are half the total population. By 1990
this difference is narrowed by 2% but the
major reduction happened after 2009. As
per International Labour Organisation
Geneva conference 2018, this gap is
decreasing only in developed countries in
emerging economies it is still widening. It
was found that the level of self-employed
women in USA accounts for 46.8% of
total workforce. In Canada women
contributes 47% of the total business.
South and Central Asian countries also
have comparatively low rate of female
workers. Both India and Pakistan are in the
bottom 10 in of this list (Fetterolf, 2017).
Almost in all Asian countries, women’s
world is inducted by the traditional values
and attitudes. In countries like Bangladesh,
Indonesia, India, Nepal, Sri Lanka,
Pakistan and Philippines most of the
women headed enterprises were home
based businesses, which puts them under
double burden of managing their
businesses along with taking care of their
household responsibilities due to the
patriarchal system. Women were less

educated and their abilities were

under-rated by the mail dominating

society.

However, in the present scenario of India,
there is flavorful emergence of large
number of women entrepreneurs. In the
last few decades women in India made
their mark in different walks of life, credit
to the level of primary education, political
awareness, legal safeguards, urbanization,
social reforms etc. Compared to the
developed countries, women
entrepreneurship constitutes a negligible
proportion of the total entrepreneurs in
India, mostly household industries like
Pickles, Papads, powders, soap, detergents

etc. the gradual shift came by having more

sophisticated and capital-intensive
business  enterprise  like  textiles,
machinery, cosmetics, electronics,

engineering goods etc. Entrepreneurship
proved as a boon for especially the rural
women in India where they find it arduous
to make both ends meet with the meagre
earning of their male partners. Their low
literacy levels and ignorance could not let
them get benefit from the startup schemes.
Thus, by providing necessary facilities and
infrastructural support for establishing
cottage enterprises with minimum risk
women can be made self sufficient and can
be an important contributor for nation

growth.
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The government provided support in the
form of financial, technical, infrastructure
and training facilities especially National
Institute of Entrepreneurship Development
and  Small
(NIESBUD), played a pivot role in

Business  Development

developing  research  facilities and

designing training program for
entrepreneurship. There are many other
support schemes like the Self Employment
Scheme for Educated Unemployus, it was
almost half of the male counterpart at the
national level (31.53%) and at the state
level it was more than half of the male
counterpart (33.36%). in 1971 census, the
rate of the work participation of women in
the country again deteriorated to the extent
of 17.35% and at the state level it was only
7.87% of the total workforce. In the 1981
census, at the national level there was a
slight improvement to extend of 20.21%
(i.e, is less than one fourth of male
counterparts). 1991led Youth(SESEUY),
Integrated Rural Development Program
(IRDP), Self-Employment Program for
Urban Poor(SEPUP), National Rural
Employment Program(NREP) etc. to
promote women entrepreneurs. These
schemes were launched with an intention
to bring about a paradigm shift in the
development

strategy by  creating

employment opportunities for the poor by

Self-Help Groups (SHG) and associating
them to bank credit. Through community
actions self-help approach helped the poor
to develop self-confidence (Nichols, 2021)
particularly the women, to strengthen their
collective bargaining power and finally to
ensure their social economic
empowerment. In India over decades of
planned development there has been a shift
of emphasis of women program from
purely welfare-oriented approach to be
more pragmatic and development-oriented
approach. These schemes recognized
women as a productive worker and
contributor to the economy but financial
institutions failed in supplying institutional

credit to them in the state of Assam.

WOMEN EMPLOYMENT IN INDIA
AND ASSAM

In India women entrepreneurship started
during the 70s with declaration of
international decade for women (1975-85),
both the government and nongovernment
seminars,

organizations organized

workshops,  conferences etc.  and
emphasized on women entrepreneurship. It
is evident from the various census reports
that the world participation of men and
women in different economic activities has

a wide disparity in India as well as in

Assam. Table 1 shows that as compared to
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male counterpart a very small percentage
of women were engaged in economic
activities. In 1951 census it was 16.5% of
total workforce of country that is less than
one fifth of male counterpart (83.5%)
while in Assam (21.17%) less than one
fourth of the male counterpart had been
engaged. In 1961 since the work
participation of women was considerably
improved both at the national level and
state level. Th census, there were some
improvements both at national level and at
the state level, as the rate of women
participation were 24.85% at the national
level and 24.74% at the state level. In 2001
census, at the national level there was
marginal improvement in the women work
participation that is 31.63% while in
Assam it was slightly deteriorated as it was
only 27.97% (i.e., less than one third of the
male counterparts). There was sharp
decline in women participation as per the
2011 census in India overall only 23%
female were part of workforce but in

Assam it was mere 19.9%.

Table 1: Female participation in the total workers India and Assam

ICensus India Assam
Male Female |Male Female
1951 83.50 16.50 78.83 21.17
1961 68.47 31.53 66.64 33.36
1971 82.65 17.35 92.13 7.87
1981 79.79 20.21 * *
1991 75.15 24.85 71.26 28.74
2001 68.37 131.63 72.03 27.97
2011 76.71 23.29 180.81 19.19

Source: from file from various censuses of India and Assam from 1951 to 2011

Because we notice from the table that there
are huge discrepancies in participation of
males and females looking into the details
it depicted the difference is more in the
urban area in comparison to rural. The
decline in the figure of female workers
was perhaps due to adoption of amended
definitions of workers in different censuses
and also may be due to economic
transformation, which threw out most of
females from subsistence and industrial
sectors. But still in comparison to many
developing countries there a lot of scope

for improvement.

Women  Entrepreneurship in

Assam overview and a way ahead

Assam accounts for 18% women
entrepreneurs as against 7.7% in the
country thus definitely they are not lagging
behind but the potential for development is
very high. Mostly in Assam, women
entrepreneur is engaged in traditional
activities like embroidery, gem, weaving,
knitting, Jelly, papad and pickle making
etc. It has been observed in the recent
years that women entrepreneur in Assam
are taking risk by venturing into
nontraditional segments partly because
training opportunities provided and partly
because of increased opportunities. As per

the census 2001 women accounted for
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around 10.11% of total small-scale
enterprises out of these 1,37,534 (only
10%) were registered and 9,26,187 were

unregistered.

Although, Assam is endowed with rich
natural resources like petroleum, natural
gas, coal, Tea, minerals etc. But the
industrial pace is not very encouraging.
Moreover, the growth of SSI’s is also quite
insignificant. Woman entrepreneurship can
become the most significant part for
economic development of the state if
satisfactory participation can be gained,
the support institution can play a
prominent role and if socio-government
environment can be provided. For
promotion and development of women
entrepreneurship in  Assam  National
Alliance of young intrapreneurs (NAYE)
played significant role. However, women
entrepreneurs in northeast have also
formed an association to protect and
promote the interests of women
entrepreneurs such as north-east women
entrepreneurship association in line with
women entrepreneurs' association in other
states of the country (Haloi, 2015). In fact,
women in North-east were already trading
and were engaged in business and
managing markets. For example - in
Manipur, the Khwairambad market at

Imphal is controlled and run by women. In

Meghalaya women dominate Ka Leduch
(Bora Bazar) market in Shillong. In some
women cannot be able to dominate a
particular market not capturing a
significant value position in business.
However, women in Assam entered in
different sectors and gradually gaining
success more or less (Nayak and Mahanta,
2009). Likely to say that the handloom
sector in Assam is mainly a woman sector
it is however a fact that women
entrepreneurship in Assam is a recent
development in the orthodox, traditional

social cultural setup of our country.

The natural environment of Assam is very
favorable for developing entrepreneurship.
Natural resources such as bamboo, various
plants, herbs etc. Also, fertile land,
abundance of water resources, temperature
climate and above all the people of this
region have a wunique character and
attributes with forwarding outlook which
are favorable for entrepreneurship. With
the initiative of government and non-
government organisations various small-
scale industries and enterprises are set up
for producing items from the above-
mentioned natural resources. Generally
large-scale industries and small-scale
industries are two sectors that determine
the economic status of the state as well as

a country. In Assam, tea, coal
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and petroleum industries were the main
large-scale industries when the formation
of industrialization had taken place in
eastern part of India. But, Practical
manufacturing industries in Assam are
very few in numbers. They are ply wood,
cement, match factories etc. All other
industries in Assam can be classified as
small and cottage industries. Nowadays it
is seen that large number of women groups
are starting to engage themselves in the
tiny cottage industries like weaving, jute
items, pickle making etc. Since SHG
concept has been developed by the
government and that is why people focus
on forming mutually helping groups and
by and large gaining success. Moreover,
various institutions like banks, NGOs are
providing facilities to women to promote
the  economic  empowerment  and
transformation of women through the self-
help group and MFI structure. This step is
not necessarily being taken to reduce
poverty of rural women but also helped to
boost the entrepreneurial spirit among
women. It is a fact that a good number of
entrepreneurs happen to be women it is
also a matter of pleasure that all Assam
student unions and SOM Unnati Sabah are
taking initiative in large scale potato
cultivation and other agro-based farming

programmes.

Problem faced by women

entrepreneurs in Assam

In India women entrepreneurs generally
faced a large number of problems. Before
starting women entrepreneurship, various
factors are to be taken into account. In
different domains women entrepreneurship
face different constraints. These problems
are classified by various researchers
differently such as general problems and
specific problems; individual, social and
structural problems (Limbu and Bordoloi,
2015); general and operational (Bordoloi
and Machey, A. (2013) 2013) etc. Due to
these  barriers many times many
entrepreneurships are declined. This study
highlights the various problems faced by
women entrepreneurs into four spares
psycho sphere, social sphere techno sphere
and econo sphere. They are described as

below:

Socia Sphere

Psycho ‘ Econo
Sphere "’ Sphere
Techno
Sphere

Figure 1 : Classification of Problem faced by women entrepreneurs

Constraints in the psychological sphere:

Women mostly lack self-motivation and
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confidence in their personal abilities which
is partly due to cultural environment in
which they are brought up. Thus, even
after having ideas to start up they are
hesitant to share. They have very few idols
to learns from in the personal space.
Overall women are less educated and thus
financially dependent which further
reduces their risk-bearing capabilities for
setting up the enterprises. Not just this
they have the burden of playing the double
role which they don’t have high level

commitment, devotion and dedication.

Constraints in social sphere: Important
barriers to empowerment of women
through entrepreneurship is the male
chauvinism and socio-cultural attitudes
and beliefs which are not conductive to the
blooming of women as entrepreneur. Male
dominance has deprived them of education
which proves to be the greatest barrier to
entrepreneurial career among women. In
India 60% women are still illiterate lack of
education restricts them to even jobs.
Generally, women in India are confined to
the four walls of the house. Even the
family discourages them form
entrepreneurship. Also, social contract
abides them to the prime responsibility of
taking care of their children, home and

other elderly family members and they are

not able to devote required time and

energies for business.

Constraints in technical sphere: Reason
for lesser entrepreneurial startups by
women is due to lack of project ideas and
lack of process know how (Bhattacharjya
et al., 2015). They even lack knowledge on
how implementation capacity can be
acquired or enhanced. Woman
entrepreneurs due to less education lack
management skills so having no other
choice they depend on office staff and
other  intermediaries  for  support.
Knowledge of alternative sources of
materials  availability and  usages,
negotiation and bargaining skills are the
basic skills required to successfully run a

business enterprise.

Constraint in economic sphere: economic
support not forthcoming from family is a
great hurdle, they show reluctance in
provide them fund for their venture.
Moreover, Woman entrepreneurs are not
supported by institutional finance due to
unavilability of tangible security. The
financial institutions are even spectacle
about the women’s intrapreneurial abilities
as the bank considers women loanees as
higher risk than men loanees. If they
managed to get funding from financial

institutions the also the amount advanced
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is largely inadequate (Sharma and Borman,
2017). Mostly women enterprises are
prone to suffer sickness because of
financial constraints. Women entrepreneur
cannot face stiff competition as because
they are not having special kind of

organizational setup.

Prospective areas for women

entrepreneurship in Assam

It is perfectly obvious that women
intrapreneurship has a vital necessity today
for total social economic empowerment of
women. There should be such a platform
for women so that women from every
nook and corner can hurry up together and
break their barriers and embrace the path
of self-dependency. there are innumerable
areas in Assam for growth of women
entrepreneurship. The prospective area
where women in Assam can find potential
avenues for themselves al highlighted

below-

Handloom: this sector has been popular
and become more perspective for
tremendous potential for women for
example Assam’s endi, pat muga, other
folk and tribes and costumes etc., have
grate scope for showcase women potential
(Hazarika 2020).

Handicraft: woman can engage themselves

today in making several handicraft
products out from raw material available
locally for example- cans and bamboo
products, jute making items etc. Such
products today have a possible market in
the country due to the growth taking place
in tourism sector. Also, they can sell their
handmade products through several trade
fairs on selling points like NEDFI haat in
Assam Dilli haat in Delhi etc.

Dairy Farming: dairy farming is another
prospective sector where rural women
entrepreneurship can get a boost. This
includes cows, buffaloes, goats, sheep,
camels etc. Besides selling milk they can
also earn money from milk products like
yogurt, cottage cheese, sweets, skimmed

milk, butter, cream etc.

Poultry farming: both rural and urban
women can also go for poultry farming
like hens, ducks and also pigeons. They
can sell the eggs and meat for a regular
income.

Food Processing: women can associate
themselves with various kinds of food
processing. They can make p pickles,
bakery products, chutneys, sauces, jams
and jellies, Peppers, noodles, traditional
Indian delicacies etc. Bhogali Jalpan of

Guwahati Assam is a good example in this

field.
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Garment Industry: textile and garment
industry is another promising sector where
women can have potential for earning
good amount of money they can carry on
knitting, embroidery, cutting and tailoring
work etc.

Personal Care: another important sector
having ample opportunities for women
entrepreneurs that is personal care
establishment. This industry encompasses
aromatherapy, beauty parlors, health spas,
massage parlors, fitness centers etc. There
can be seen in the state the mushroom
growth of beauty parlors every nook and
corner and many women engaged

themselves for earning money.

Institutions: another most promising
dimension of women entrepreneurship is
setting up educational institution, coaching
centers, dance, art, singing school, creche,
professional institution etc. In this way
they would not only spread knowledge but
also provide employment to many and lead

to upliftment of society.

Floriculture: in the present days
floriculture has an immense value in
developing women entrepreneurship since
flowers are used for many prestigious
purposes and it has a great domestic as

well as foreign market, thus if the sector

can be clicked properly then a large ample

opportunity can be brought for women.

Beside the above areas, woman
entrepreneurship can show their skills in
plethora of other areas like watchmaking,
electronics, soft toys and other gift items
manufacturing, event management,
hospitality sector, card designing, catering,
poultry, shoe making, horticulture, fishery
etc. As we all know women are nowhere
lesser than men in the employment sector,

they can also excel or at least be at par

with men in the entrepreneurial sector.

Initiatives and suggestions for

development of women

entrepreneurs in Assam

In order to keep pace with today's
aggressive world and in order to be
genuinely a part of the progressive society,
the needs and interests of women should
be fully taken into account. The first
National ~ Convention  of  Women
Entrepreneurs held in Delhi in November,
1981, suggested to give priority to women
entrepreneurs for allotment of shed,
sanctions of industrial power and licenses
etc. During the sixth 5-year plan the
Government of India initiated the scheme
“Development of Women and Child in

Rural Area” (DWCRA). Besides this in
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1979 Training of Rural Youth for Self-
Employment TRYSEM scheme was
launched. The new Industrial policy 1991
redefined the role of woman entrepreneur
in economic development and

participation.

There are many policy initiatives which
are undertaken by various departments
such as department of women and child
development in the recent past included
the establishment of National Commission
for women, Rashtriya Mabhila
Kosh(RMK), launching of the Indra
Mahila Yojna(IMY), Balika Samridhi
Yojna, and Rural Women's Development
in Empowerment Project (RWDEP) . In
addition to these schemes various banks
and other organizations are providing lots
of facilities such as SBI Stree Shakti
Package, IDBI Mahila Udyam Nidhi
scheme, SIDBI assistance for women
entrepreneurship, Bank  of India
Priyadarshini Yojna etc. For training the
women programs such as Support to Train
come Employment Program for women
(STEP), Training of Rural Youth for Self-
Employment (TRYSEM), Assistant to
Rural Women in Non-farm Development
ARWIND etc (Mahanta and Sultana, 2019).
The  Government of India  has
spontaneously been formulating various

strategies and initiating process to bring

women into mainstream however, right
effort from all the areas is required in the
development of women entrepreneurs and
their  greater participation in  the

entrepreneurial activities.

Some suggestions have been made forward
to meet the challenges and to encourage
women entrepreneurship in Assam like
skill development for women via
Polytechnic ~ and industrial  training
institutions. Both government and private
organization should join hands for women
entrepreneurial training programs and
counseling activities. The state financial
corporation and financing institute should
extend purely trade related finance to
women entrepreneurs. More governmental
schemes to motivate women entrepreneurs
to engage them in small scale and large-
scale business is required. They need to be
counselled through the NGOs,
psychologists, managerial experts and
technical

personnel  for  promoting

entrepreneurship.

In order to keep pace with today's
aggressive world and in order to be
genuinely a part of the progressive society,
the needs and interests of women should
be fully taken into account. The first
Women

National Convention of

Entrepreneurs held in Delhi in November,
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1981, suggested to give priority to women
entrepreneurs for allotment of shed,
sanctions of industrial power and licenses
etc. During the sixth 5-year plan the
Government of India initiated the scheme
“Development of Women and Child in
Rural Area” (DWCRA). Besides this in
1979 Training of Rural Youth for Self-
Employment TRYSEM scheme was
launched. The new Industrial policy 1991
redefined the role of woman entrepreneur
in economic

development and

participation.

There are many policy initiatives which
are undertaken by various departments
such as department of women and child
development in the recent past included
the establishment of National Commission
for women, Rashtriya Mabhila
Kosh(RMK), launching of the Indra
Mahila Yojna(IMY), Balika Samridhi
Yojna, and Rural Women's Development
in Empowerment Project(RWDEP) . In
addition to these schemes various banks
and other organisations are providing lots
of facilities such as SBI Stree Shakti
Package, IDBI Mahila Udyam Nidhi
scheme, SIDBI assistance for women
entrepreneurship, Bank of India
Priyadarshini Yojna etc. For training the
women programs such as Support to Train

come Employment Program for women

(STEP), Training of Rural Youth for Self-
Employment (TRYSEM), Assistant to
Rural Women in Non-farm Development
ARWIND etc (Mahanta and Sultana, 2019).
The  Government of India  has
spontaneously been formulating various
strategies and initiating process to bring
women into mainstream however, right
effort from all the areas is required in the
development of women entrepreneurs and
their  greater participation in  the

entrepreneurial activities.

Some suggestions have been made forward
to meet the challenges and to encourage
women entrepreneurship in Assam like
skill development for women via
Polytechnic ~ and  industrial  training
institutions. Both government and private
organization should join hands for women
entrepreneurial training programs and
counseling activities. The state financial
corporation and financing institute should
extend purely trade related finance to
women entrepreneurs. More governmental
schemes to motivate women entrepreneurs
to engage them in small scale and large-
scale business is required. They need to be
counselled through NGOs, psychologists,
managerial experts and technical personnel

for promoting entrepreneurship.
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CONCLUSION

The best scale of measuring the process of a
nation is its contribution of women. A
nation can only be deployed if its women are
given ample contribution to develop in every
field. Developing entrepreneurship among
women is the right approach of their
improvement. In the recent years, the self-
employment opportunities are most
popular with rural women easy facilitation
of credit through Rashtriya Mahila Kosh
and India Indian Mahila Blocked Society
can go a long way in ensuring these NGOs
wherever working, should motivate women
to become entrepreneurs, appropriate
training is needed in various development
activities and programs so that they can
improve their knowledge, attitude and skill
to perform their jobs efficiently and
effectively. The government of Assam is
helping many SHG's, various banks and
NGOs are also providing financial and non-
financial support. Being a partner of SHG is
youth and women can boost up themselves
with the development of entrepreneurship.
So, women will surely take the positive role
in these areas’ entrepreneurship followed by
eradication of poverty and an improved

social economic order.
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Rural Entrepreneurship: The backbone of rural economy
Ms.Ayushi Malik, Symbiosis Institute of Business and Management, Pune

ABSTRACT

Rural entrepreneurship refers to the process of starting and running businesses in rural areas.
It plays a crucial role in fostering economic growth, creating employment opportunities, and
enhancing the overall quality of life in rural communities. This abstract provides an overview
of the concept of rural entrepreneurship, its significance, challenges, and potential strategies
for success.

The abstract begins by highlighting the importance of rural entrepreneurship in addressing the
unique economic and social challenges faced by rural areas. It emphasizes the need for
innovative and sustainable business models that leverage the available resources and
capitalize on the distinct strengths of rural communities. The abstract also explores the role of
entrepreneurship in rural development, including the promotion of local industries, the
revitalization of traditional practices, and the retention of young talent.

Furthermore, the abstract delves into the challenges faced by rural entrepreneurs, such as
limited access to capital, infrastructure deficiencies, and a smaller customer base. It
emphasizes the need for targeted policies and initiatives that address these challenges and

provide the necessary support for rural entrepreneurs to thrive.

Keywords: Rural entrepreneurship, Economic growth, Employment opportunities, Quality of
life, Rural areas

Introduction employment opportunities, and contributes

to the overall quality of life in rural
Rural areas, with their distinct

communities. In recent years, there has
characteristics and challenges, are often . . )

been a growing recognition of the potential
overlooked in the realm of

that lies within rural areas and the role
entrepreneurship. However, the ) ) o

entrepreneurship plays in unlocking it.
significance of rural entrepreneurship .

Rural entrepreneurship encompasses the
cannot be underestimated. It serves as a ) ) ]

process of starting and running businesses
catalyst for economic growth, creates
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in rural settings. It involves leveraging the
available resources, capitalizing on the
unique strengths of rural communities, and
addressing the specific needs and
aspirations of the local population. The
importance of rural entrepreneurship goes
beyond mere economic considerations. It
also holds the key to rural development,
allowing for the promotion of local
industries, revitalization of traditional
practices, and retention of young talent

within rural areas.

However, rural entrepreneurs face a
myriad of challenges that are distinct from
those encountered in urban settings.
Limited access to capital, inadequate
infrastructure, and a smaller customer base
are among the obstacles they must
navigate. These challenges call for targeted
policies and initiatives that provide the
necessary support and resources for rural
entrepreneurs to thrive.

In order to succeed in rural
entrepreneurship, strategies need to be
devised that acknowledge and address the
unique circumstances of rural areas.
Collaboration and networks among
entrepreneurs can foster knowledge

sharing and resource pooling. Digital

technologies can  facilitate = market
expansion beyond local boundaries.
Moreover, skills development and tailored
education programs can equip rural
with  the

entrepreneurs necessary

competencies to adapt and innovate.

The purpose of this study is to explore the
concept of rural entrepreneurship, examine
its significance for rural development,
identify the challenges faced by rural
entrepreneurs, and propose strategies for
success. By shedding light on this topic,
policymakers, researchers, and
stakeholders can gain insights into the
potential of rural entrepreneurship and
devise targeted interventions that unlock

opportunities and drive sustainable rural

development.

Objective Of Study

1. To examine the significance of
rural entrepreneurship in fostering
economic growth and enhancing
the quality of life in rural
communities.

2. To identify the specific challenges
faced by rural entrepreneurs,
including limited access to capital,
infrastructure deficiencies, and a

smaller customer base.
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To  explore the role of
entrepreneurship n rural
development, including the
promotion of local industries,
revitalization of traditional
practices, and retention of young
talent within rural areas.

To analyze existing policies and
initiatives aimed at supporting rural
entrepreneurs and assess their

effectiveness in addressing the

unique challenges they encounter.

Research Methadology

The research methodology employed for

this

study on rural entrepreneurship

involves a combination of qualitative and

quantitative research approaches. The

following steps outline the methodology

utilized:

1.

Literature Review: A
comprehensive review of existing
literature, including academic
articles, books, reports, and case
studies, is conducted to gather
relevant information on rural
entrepreneurship. This helps in
understanding  the  theoretical
foundations, key concepts, and
previous research findings in the

field.

Data Collection: Primary data is
collected through surveys,
interviews, and focus group
discussions. Surveys are
administered to rural entrepreneurs
to gather quantitative data on their
experiences,  challenges, and
strategies. Interviews and focus
group discussions are conducted
with entrepreneurs, policymakers,
experts, and other stakeholders to
gain in-depth insights into the
subject matter.

Sampling: A suitable sampling
strategy 1s employed to ensure
representation of diverse rural
contexts and entrepreneurship
experiences.  Stratified random
sampling may be used to select
participants from different regions
or industries, while purposive
sampling helps identify key
informants with expertise in rural
entrepreneurship.

Data Analysis: Quantitative data
obtained from surveys are analyzed
using  statistical ~ tools  and
techniques such as descriptive
statistics, correlation analysis, and
regression analysis. Qualitative

data from interviews and focus
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group discussions are analyzed
using thematic analysis, identifying
common themes, patterns, and
insights.

Findings and Interpretation: The
analyzed data is presented in a
clear and coherent manner,
supported by tables, charts, and
narratives. The findings are
interpreted in light of the research
objectives, existing literature, and
relevant theoretical frameworks.
Recommendations and
Conclusions: Based on the research
findings, recommendations and
conclusions are drawn to address
the challenges faced by rural
entrepreneurs and promote
successful rural entrepreneurship.
These  recommendations  may
include policy suggestions,
strategies for capacity building, and
areas for further research.

Ethical Considerations:
Throughout the research process,
ethical considerations, such as
informed consent, confidentiality,
and privacy, are given utmost
importance. Data  protection

protocols are followed, and the

research  adheres to  ethical

guidelines and institutional review

board requirements.
By employing a mixed-methods approach,
this research methodology ensures a
comprehensive understanding of rural
entrepreneurship,  incorporating  both
quantitative and qualitative data and
drawing on multiple perspectives. This
approach strengthens the reliability and
validity of the research findings,

enhancing the overall quality of the study.

Literature Review

Rural entrepreneurship plays a critical role
in driving economic growth and
addressing the unique challenges faced by
rural areas. A review of the existing
literature reveals key insights into the
significance of rural entrepreneurship, its
impact on rural development, and the

challenges faced by rural entrepreneurs.

Several studies highlight the economic
importance of rural entrepreneurship. For
instance, Smith and Stimson (2018)
emphasize that rural entrepreneurship
contributes to job creation and income
generation, fostering local economic
growth.  They  argue that rural
by leveraging local

entrepreneurs,

resources and market opportunities, can
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stimulate economic activity and improve
the  overall well-being of rural

communities.

In terms of rural development, Morris and
Jones (2019) explore how
entrepreneurship can revitalize traditional
practices and industries in rural areas.
They assert that rural entrepreneurs, by
combining innovation  and  local
knowledge, can preserve and enhance
traditional crafts, agricultural practices,
and cultural heritage. This not only helps
in retaining local identity but also attracts

tourists and generates income for the rural

economy.

However, rural entrepreneurs face unique
challenges. Lack of access to capital is a
significant barrier identified by several
researchers. Thompson and Storey (2017)
argue that limited financial resources and
the reluctance of mainstream financial
institutions to invest in rural ventures
hinder entrepreneurial activities. They
suggest that targeted financial support
programs and alternative financing
mechanisms can help overcome these

barriers.

Infrastructure  deficiencies also pose
challenges for rural entrepreneurs.
Rutherford and Crotty (2018) highlight
that inadequate transportation,
communication networks, and basic
amenities  limit the growth and
competitiveness of rural businesses. They
propose that infrastructure development
initiatives, such as improving road
connectivity and broadband access, can

create an enabling environment for rural

entrepreneurship.

Moreover, rural entrepreneurs often
struggle with a smaller customer base and
limited market reach. Klyver and Hindle
(2020) emphasize the need for innovative
marketing strategies and the utilization of
digital technologies to expand market
opportunities for rural businesses. They
argue that e-commerce platforms, social
media, and targeted online marketing can
help rural entrepreneurs overcome
geographic constraints and reach a broader

customer base.

In summary, the literature review
demonstrates that rural entrepreneurship is
a vital driver of economic growth and rural
development. While it offers numerous

benefits, rural  entrepreneurs  face
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challenges such as limited access to
capital, infrastructure deficiencies, and
smaller markets. However, targeted
support programs, infrastructure
development, and digital technologies
have been identified as potential strategies
to overcome these challenges and enhance

the success of rural entrepreneurship.

Findings

Based on the reviewed literature, several
key findings emerge regarding rural
entrepreneurship:

1. Economic  Significance: Rural
entrepreneurship  contributes  to
economic growth by creating job
opportunities  and  generating
income in rural areas. By
leveraging local resources and
market opportunities, rural
entrepreneurs stimulate economic
activity and enhance the overall
well-being of rural communities
(Smith & Stimson, 2018).

2. Rural Development:
Entrepreneurship plays a vital role
in  rural development by
revitalizing traditional practices
and industries. Rural entrepreneurs,
through innovation and local

knowledge, preserve and enhance

traditional  crafts,  agricultural
practices, and cultural heritage,
which can attract tourists and
generate income for the rural
economy (Morris & Jones, 2019).
Access to Capital: Limited access
to capital is a significant barrier
faced by rural entrepreneurs.
Mainstream financial institutions
often hesitate to invest in rural
ventures, posing challenges for
entrepreneurial activities. Targeted
financial support programs and
alternative financing mechanisms
can help overcome this barrier and
provide the necessary capital for
rural entrepreneurs (Thompson &
Storey, 2017).

Infrastructure Deficiencies:
Inadequate transportation,
communication  networks, and
basic amenities present challenges
for rural entrepreneurs. These
infrastructure deficiencies limit the
growth and competitiveness of
rural businesses. Initiatives
focusing on improving road
connectivity, broadband access,
and other infrastructure elements

can create an enabling environment
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for rural

(Rutherford & Crotty, 2018).

entrepreneurship

5. Market Reach: Rural entrepreneurs
face a smaller customer base and
limited market reach. Expanding
market opportunities is crucial for
their success. Utilizing innovative
marketing strategies and digital
technologies, such as e-commerce
platforms and social media, can
help rural entrepreneurs overcome
geographic constraints and reach a
broader customer base (Klyver &
Hindle, 2020).

These findings highlight the economic and
developmental  significance of rural
entrepreneurship while emphasizing the
challenges that need to be addressed.
Access to capital, infrastructure
development, and expanding market reach
emerge as critical areas for supporting and
enhancing rural entrepreneurship. By
addressing  these  challenges  and
implementing targeted strategies, rural
communities can harness the potential of

entrepreneurship for sustainable economic

growth and overall rural development.

Conclusion

In conclusion, rural entrepreneurship holds

significant potential for driving economic

growth, promoting rural development, and
improving the quality of life in rural areas.
The findings from the literature review
shed light on the importance of rural
entrepreneurship as a catalyst for job
creation, income generation, and economic

activity in rural communities.

Rural entrepreneurs play a crucial role in

revitalizing traditional practices,
preserving cultural heritage, and attracting
tourism, thereby contributing to the overall
development of rural areas. However, rural
entrepreneurs face distinct challenges,
including limited access to capital,
infrastructure deficiencies, and a smaller

customer base.

To overcome these challenges and foster
successful rural entrepreneurship, targeted
support programs and initiatives are
needed. These include financial assistance
programs, alternative financing
mechanisms, and policies that promote
access to capital for rural entrepreneurs.
Additionally, infrastructure development
projects focusing on transportation,
communication networks, and basic

amenities can create an enabling

environment for rural businesses to thrive.
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Expanding market reach is another critical
aspect for rural entrepreneurs. Embracing
digital technologies, utilizing e-commerce
platforms, and implementing innovative
marketing strategies can help rural
businesses overcome geographic
constraints and tap into larger customer

bases.

By addressing these challenges and
implementing strategies that leverage the
unique  strengths of rural areas,
policymakers, stakeholders, and
communities can unlock the potential of
rural entrepreneurship for sustainable rural
development.  Furthermore, continued
research, collaboration, and
knowledge-sharing efforts are necessary to
further advance our understanding of rural
entrepreneurship and inform
evidence-based policies and interventions.
In conclusion, rural entrepreneurship is a
vital driver of economic growth and rural
development. By providing support,
addressing challenges, and leveraging
opportunities, rural entrepreneurship can
lead to thriving rural economies, improved
livelihoods, and enhanced overall

well-being in rural communities.
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3 |Indented, boldface, lowercase heading with a period. Begin body test after

the period.

4  |Indented, boldface, italicized, lowercase heading with a period. Begin body
text after the period.

5 |Indented, lowercase heading with a period. Begin body text after the
period

« If the first word can stand alone, the second word should be capitalized. Here are some
examples of headings: “A Comparison of UK and India’s Advertising Self-regulation
Systems”, “the Use and Non-use of e-Print Archives for the Dissemination of Scientific
Information’, ‘A User-Friendly and Extendable Data Distribution System” and “Multi-ethnic

Study of Atherosclerosis”.



Font and Format
* All manuscripts should be submitted in word format, with 1.5 line spacing, 12- point font,

font type times New Roman and 1-inch margins on all sides.

Figures Table and Exhibits

» Each Figure, Table or Exhibit should be given on a separate sheet. Figures, Table and
Exhibits are to be separately numbered, titled and attached at the end of the text serially. The
position of the Figure, Table, or Exhibit should be indicated in the text on a separate line with
the words “Table 1 about here”.

Tables

Numbers

* All tables should be sequentially numbered with Arabic numerals.

« If the manuscript includes an appendix with tables, identify them with capital letters and
Arabic numerals (e.g. Table A1, Table B2).

Titles

* The title of the table should be clear, concise and self-explanatory. For e.g., an appropriate
title would be ‘Variables for Studying the Determinants of Employee Satisfaction” instead of
“Variables of the Study”

* When appropriate, you may use the title to explain an abbreviation parenthetically. For e.g.,
Comparison of Median Income of Adopted Children (AC) v. foster Children (FC)

Headings

* Keep the headings clear and brief.
* Every column in the table should have a column heading

Reporting Data

* All values should be indicated in million or billion.

* Numerals should be expressed in a consistent number of decimal places.

» All the abbreviations and special symbols should be explained.

« [f the table or its data are from another source, the source should be property cited.

Format

* Table should be given on a separate sheet.
* The entire table should be single spaced including title, headings and notes.



» The table should be referred to in the text. The text should explain what the reader should
look for when using the table or figure.

* The table can be either coloured or black and white.

+ Abbreviations, terminology, probability level values must be consistent across tables and
figures in the same article.

* Likewise, formats, titles, and headings must be consistent. Do not repeat the same data in
different tables.

Figures and Graphs

* Tables and graphs should be submitted in their original Word/Excel format. Power point
slides and screen grabs should be avoided where possible.

* Number all the figures consecutively with Arabic numerals.

* Mention all figures in the text.

* Avoid overuse of special effects like 3D effects, shading and layered text.

* One-column figures must be between 2 and 3.25 inches wide (5 to 8.45 cm).

» Two-column figures must be between 4.25 and 6.875 inches wide (10.6 to 17.5 cm).

* The height of figures should not exceed the top and bottom margins.

* The text in a figure should be in times new Roman.

* The font size must be between eight and twelve point.

* Use circles and squares to distinguish curves on a line graph (at the same font size as the
other labels).

* For figures, include the figure number and a title with a legend and caption. These elements
appear below the visual display. For the figure number, type figure X. then type the title of
the figure in sentence case. Follow the title with a legend that explains the symbols in the
figure and a caption the explains the figure. For e.g., figure 1. Corporate social responsibility
index. This figure illustrates the corporate social responsibility scores of IT firms in India.

* Captions serve as a brief, but complete, explanation and as a title. For example, “figure 4.
Population” is insufficient, whereas “figure4. Population of tribal races, indian subcontinent
(1980)” is better.

» Graphs should always include a legend that explains the symbols, abbreviations, and
terminology used in the figure.

* These terms must be consistent with those used in the text and in other figures.

* The lettering in the legend should be of the same type and size as that used in the figure.

Footnotes And Endnote

* Use of footnotes and endnotes should be minimum.

References

» References should be complete in all respects, with authors’ surnames arranged

alphabetically following conventional citation styles.
* Authors are requested to follow the APA style.
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