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Editorial

Welcome to the fourth issue of Amity Journal of Corporate Governance. It publishes leading 
advances, high quality and pioneering research in the broad and upcoming area of corporate 
governance. The journal, Amity Journal of Corporate Governance, is UGC approved and is 
indexed and abstracted in a number of good indices. The aim of Amity Journal of Corporate 
Governance is to create a research platform where academicians and industry practitioners can 
share their research findings, thoughts and ideas and collaborate to undertake inter-disciplinary 
research. This makes the journal play a significant role in enhancing the study of the corporate 
governance concepts for the benefit of academia, business and society at large.

The first paper attempts to assess the awareness and understanding level of the stakeholders 
regarding the provisions of clause 49 of the listing agreement as prescribed by Securities 
and Exchange Board of India (SEBI). In addition, it unravels the factors affecting the quality 
of corporate governance. It has been observed that awareness and understanding level of 
respondents regarding the existing provisions of clause 49 is still minimal. 

The second literature examines the need to strategize corporate profit distribution  be in sync with 
social awareness and participation. Once just a jargon, corporate image is not a common phrase. 
It also attempts to understand the impact of Corporate Social Responsibility in the Hospitality 
Industry and its impact on Employee Engagement, Organizational Performance, Brand Image 
and Ethics and Corporate Governance. The next paper analyses the corporate world which is 
actively involved in Corporate Social Responsibility. Today, businesses are not just restricted to 
producing and selling goods/services to end customers but at the same time companies must 
think about stakeholders’ interests. CSR activities should be consistent with business interests 
and overall corporate goals. Numerous studies support that companies with sound CSR practices 
are able to build positive social identity and win loyalty from both customers and employees 
which results in better financial outcomes. 

The last paper examines the SEBI appointed committee which had the aim to provide the 
recommendations for the purpose of effective implementation of good corporate governance 
and this committee proposed the separation of roles of Managing Director and the Chairperson 
of the company, increment in the powers of directors, and called for the superior focus on the 
concepts such as ‘transparency’ and ‘disclosure of information’ for the same.

It is also time to thank the authors who have shown immense faith and contributed their research 
papers to Amity Journal of Corporate Governance. Last but not the least, we sincerely thank our 
esteemed Editorial Advisory Board, Editorial Board and Editorial Review Board members for 
their sustained encouragement and motivation and guidance through the entire review process.

Feedback and suggestions are a hallmark of growth and we invite suggestions from our readers 
to help us improve the quality of the journal further.

We hope that you would appreciate and enjoy the journal as much as we are delighted to 
develop it.

Prof. (Dr.) Ramanjeet Singh
        Editor-in-Chief


